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Abstract

This paper looks at the issue of motivating individuals entering into the business environ-
ment through the establishment of new businesses. The paper has been inspired by findings
from the analysis of secondary data, in particular from questionnaire surveys carried out by
renowned institutions in both the Czech Republic and across Europe. Attention is then fo-
cused on students from Masaryk University who are expected to enter the business environ-
ment. The questionnaire survey was aimed at students from the Faculty of Economics and
Administration, as well as students from the Faculty of Law. The results are an important
output for developing further methods in terms of their practical application in improving the
preparation of students for their future careers.
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Introduction

At present the European Union is faced with significant problems which could affect its
future. If we leave aside increased tension due to Russian policies, there is also pressure on the
European Union’s labour market, particularly among young people up to the age of 25, with
some five million unemployed according to Eurostat. There are also many refugees settling in
Europe, and after their integration into society this can add to the level of youth unemploy-
ment. This means that at least every fifth young person on the labour market is not and will
not be able to find employment. The labour market, both in the Czech Republic and other
countries, is not able to absorb sufficiently quickly the influx of a new workforce, consisting
not only of fresh graduates from schools and universities, but also people without an educa-
tion or with an apprenticeship. One particularly negative phenomenon across Europe is the
predominance of graduates from the humanities who have a general education rather than a
career-specific one. The overall level of unemployment for people up to the age of 25 has more
than doubled in recent years — in the third quarter of 2014 the EU average was 23.0%.[8]

According to Eurostat, in the Czech Republic the level of unemployment among people up
to 25 is between 17.6% and 19.6%. The highest level of youth unemployment is in Greece and
Spain (over 50%) and in Italy (circa 37%), a situation which could be exacerbated by immigra-
tion. In the Czech Republic the level of youth unemployment remains below the EU average
(19.6%), though it is still higher than the overall level of unemployment in the CR.

It is the youngest section of the workforce which will be behind any future economic growth
and innovation and, mostly importantly, will provide resources for the future. That is why it is
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crucial to offer support to this section of the population and the young people who are study-
ing at secondary schools and universities, as well as those undertaking apprenticeships. The
notion that this support should be mainly directed towards unemployed young people must
be refuted.

It is our belief that waiting until young people are unemployed before offering them sup-
port is the wrong course of action. This is dealing with the effects and not the causes of this
adverse situation, and is therefore a non-conceptual and unsystematic solution.

It is the duty of the state, schools and institutions to acquaint future graduates from all dif-
ferent types of schools with issues related to the labour market in good time and, alongside
their specialist knowledge and soft skills, provide them with the information and skills which
will enable them to be successful on the labour market. This should entail a proper evaluation
of their own skills, presentation options and realistic ideas about the working environment
and the nature of the work that future graduates will encounter in their specialist field or
profession.

At present, plenty of scope has opened up for establishing new businesses in the form of
start-ups. Any available means and methods for honing students’ practical skills during their
studies will help significantly to ease the transition to the labour market for all types of future
graduates, while reducing the risk of long-term unemployment at the start of their professional
careers. Prolonging studies or returning to studying can be a way to combat passivity through
the alternative of education and upskilling, though often this is only an escape from a par-
ticular situation and one’s own responsibilities, and it can be a waste of both the state’s and the
student’s time and resources.

Therefore, one crucial step is to change the paradigm of the younger generation and ideas
about employment so that becoming self-employed through a start-up is considered a normal
and standard alternative to ordinary employment.

Thus the fundamental idea for the conducted research is to identify tendencies for the self-
employment among students as potential future entrepreneurs. It is our hope to find out
if there is motivation for such activity among university students, especially students of cor-
porate economy and management or students of law. We presume that among these students
there should be interest for future entrepreneurship, due to students study preferences. Our
interest is to identify the most intensive motives and find out obstacles in the group of selected
students. Thus we will be able to find out the answer if the students are rather responsible for
their future employment, in for of self-employment, or prefers to be leaded by someone else in
their future employment. The results will be background for preparation of materials for future
education process as well.

Theoretical Background to the Research

Businesses represent the materialization of human activities of an entrepreneurial nature. As
with any other activity carried out by individuals, entrepreneurial activity comes about on the
basis of certain internal factors or as a reaction to the surroundings.

As an expression of economic activity, entrepreneurship can be viewed in various ways.'

1 Entrepreneurship can be regarded as the process of establishing and managing a business (a layman’s
view); on the other hand, the definition can also include any activities which serve to develop an en-
trepreneurial spirit, approaches and skills, and can thus cover a wide variety of areas from start-ups to
product development to business development and innovation.[9]
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From a practical perspective it is possible to use the definition of entrepreneurship provided by
the European Commission: “Entrepreneurship is the mindset and process to create and develop
economic activity by blending risk-taking, creativity and/or innovation with sound management,
within a new or an existing organization”[12] With regard to the use of secondary data and the
form of analyses carried out as part of the Global Entrepreneurship Monitor, it is also useful to
add the definition of entrepreneurship as “any attempt to establish a new business or new eco-
nomic entity, such as self-employment, creating a new business or expanding an existing one, car-
ried out by an individual, a team of individuals or an established company.”[14] This definition
is quite broad and thus avoids the differences in the definition of entrepreneurship in various
countries, allowing comparisons of business activities across the globe.

In this respect, the entrepreneur can thus be seen as the implementer of entrepreneurial
activity. For an approximate definition of entrepreneur we can turn to Czech legislation. As
stated in §420 of the new Civil Code, an entrepreneur is considered to be someone who “in-
dependently carries out gainful activity on his own account and liability under a trade license or
with the intention of systematically pursuing this activity to make a profit’*[3] Therefore, the
pursuit of profit is an important motivator, which is emphasized by the legislative concept of
entrepreneurial activities. It also corresponds to the idea of businesses as organised economic
entities whose main objective from the perspective of corporate management is the maximiza-
tion of profit.

On the other hand, a narrow view of entrepreneurship as being motivated only by the idea
of making or maximizing profit, which also views the entrepreneur as an individual focused
solely on profit-making, is not sufficiently comprehensive from the perspective of analyzing
individuals’ motivation for establishing new businesses or entering into the business environ-
ment. Such a narrow view could lead to invalid conclusions, particularly from the perspective
of attempting to create suitable methods of developing an educational programme at univer-
sity level and preparing potential entrepreneurs.

For these reasons it is necessary to look more closely at the motivation of individuals, par-
ticularly with regard to their potential to become entrepreneurs, i.e. at the motivation to es-
tablish new businesses and enter the business environment. That is why it is necessary to take
a broader view of the motivation for entrepreneurship - from both theoretical and practical
perspectives.

The concept of motivation has its origins in Latin. It is derived from the Latin word movere,
meaning to move. In other words, motivation is something which impels (moves) someone to
do something. [4] Motivation is the ‘dynamic system of internal motives for activity (or inactiv-
ity) by an individual, which determines his behaviour and feelings.’[7] It expresses the dynamics
of an individual and is dependent on changing circumstances. [15] Motivation can be defined
as a set of internal driving forces which point people in a certain direction, stimulate them to
act and maintain the resulting activity.[16] Motivation is, therefore, expressed by the motives
which people have for starting their business activity and what they expect from this activity.

Motives are closely linked to motivation. A motive is defined as the cause of a particular
phenomenon (a need, interest, ideal, set of values, etc.) We can, therefore, consider a motive

2 The new Civil Code paraphrases the definition of entrepreneurship as set out in Act no. 513/1991 Coll.
of the Commercial Code in section 2, that “entrepreneurship is understood to be systematic activity
which is independently carried out for the purpose of making a profit by an entrepreneur in his own name
and his own liability”[2]
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to be the basic unit of motivation. Although needs are regarded as the most important of the
motives (see, for example, Maslow’s theory of needs), behaviour is almost always influenced
by a set of motives. Therefore, a commonly used definition of motivation is that of a complex
of motives which is a resultant acting on and influencing human behaviour in a given situa-
tion. [15]

Motivation has three functions in human behaviour:

- it regulates conduct and behaviour,

- it organizes conduct and behaviour,

- it stimulates and activates individual behaviour.[15]

A great deal of research has been carried out, particularly abroad, into the motivation for
establishing a business. [1] A standard and widely accepted division of the theories which de-
scribe in general terms the reasons or factors which prompt a potential entrepreneur to set up
a business is the division in the theories of push and pull motivators.

These theories divide the motives for entrepreneurship into two groups. Individuals start
to do business either because they have no other option, for example due to long-term unem-
ployment, or because they sense an opportunity to make a profit. These two situations gave rise
to the concepts of push theory and pull theory, or necessity entrepreneurship and opportunity
entrepreneurship. [6]

Push theory is based on the fact that individuals are “pushed” into entrepreneurship due
to the negative circumstances in which they find themselves. It is the result of the conflict
between the present situation which individuals find themselves in and the situation which
they would like to be in. [11] Motives are described as internal factors or forces. Examples
of negative circumstances and situations are loss of employment, long-term unemployment,
poor wages or unsatisfactory working conditions.

Pull theory is based on motives which “draw” individuals and encourage them to inten-
sify their entrepreneurial efforts. They often take the form of attractive incentives and can be
termed external forces. In most cases this involves recognizing an opportunity or a gap in the
market, etc.

Although these individual motivational factors can be recognised and identified as push or
pull factors, there is widespread agreement that the resulting motivation is a combination of
push and pull motives operating at the same time, not entirely separate and independently
functioning realities.[13] Push motivators relate more to the internal and emotional aspects of
an individual, while pull motivators are linked to external aspects which originate from a given
situation and its subjective perception.[21]

In the case of motivation, “push” causes may be stronger, but their effect is short-lived. As
a rule, they do not produce exceptional results. “Pull” causes are more enduring and rarely
cease to operate entirely. It is these causes which outstanding entrepreneurs base their suc-
cess on. [20] Research also shows that so-called pull entrepreneurs are more successful than
push entrepreneurs. [5] The personal characteristics of individual entrepreneurs also confirm
this. Necessity entrepreneurs tend to be older, less well-educated, have less experience and
are worse at recognizing future opportunities. On the other hand, entrepreneurs who have
sensed the right opportunity (opportunity entrepreneurs) exhibit higher profits. [18] Studies
also show that opportunity entrepreneurs contribute more to economic growth, innovation
and job creation. [17]
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Research Methodology

The research into the motivation for establishing new businesses and entering the business
environment can be divided into two stages. In the first stage a questionnaire survey was car-
ried out on students of economics only, and in the second stage the questionnaire survey was
extended to law students too.

The first stage of the questioning was part of the research project “Analysis of the Potential
of Trainee Entrepreneurs”, aimed at identifying motives and anticipated problems in the es-
tablishment of new businesses. This questionnaire survey was directly inspired by a similar
questionnaire survey carried out by Eurostat in 2005. [10][19]

The questionnaire was sent to 246 students of the selected subjects, with a total of 66 com-
pleted questionnaires being returned. Therefore, the response rate (26.8%) can be judged suf-
ficient for arriving at meaningful conclusions, at least from the perspective of students of busi-
ness economics and management, the guarantor of which is the Department of Corporate
Management at Masaryk University’s Faculty of Economics and Administration. [22]

The questionnaire survey was aimed at problems which might be encountered by entrepre-
neurs setting up new businesses, the reasons for going into business and the preferred means
of financing when setting up new businesses. Another integral part of the survey was the pro-
file of the person entering the business environment in terms of gender and previous experi-
ence of entrepreneurial activities.

The second stage of the questionnaire survey’ was carried out at the beginning of 2015 on
students from the Faculty of Economics and Administration and the Faculty of Law at Masa-
ryk University. The inspiration for the questionnaire survey came from the results of a ques-
tionnaire survey by Eurostat, Global Entrepreneurship Monitor and Global Entrepreneurship
Index. The data collection resulted in 42 fully completed questionnaires being returned. The
rate of return for the questionnaire cannot be determined due to its viral dissemination, which
makes it impossible to determine the total population.

The questions within the questionnaire were designed to ascertain the respondents’ char-
acteristics, their current involvement in business activities, their potential future interest in
entrepreneurship and their preferred legal form or sector. Subsequently, questions about en-
trepreneurial motivators were included.

On the one hand, it is possible to object that this type of questionnaire survey is too restrict-
ed and its results too inconclusive to provide generalizations, that in essence there is no sense
in carrying out such a questionnaire survey. There is justification for this approach, limited to
a single institution, particularly with regard to the use of the information acquired in further
educational training and other activities leading to the support of young people as potential
entrepreneurs or managers. On the other hand, if it is reasonable to expect that the precondi-
tions for establishing new businesses will exist with some graduates of the higher-education
system, then this will also be the case with university students studying economics and law.
This applies in particular to the students participating in both parts of the questionnaire sur-
vey, mainly due to the students’ backgrounds and their focus on issues connected with entre-
preneurship and entrepreneurial activities, which naturally include the establishment of new
businesses.

3 This questionnaire and its evaluation were also part of Ondfej Spi¢dk’s Bachelor studies.
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Results of the First Survey

As part of the first stage of the questionnaire, the results were compared with those from
the questionnaire survey carried out by Eurostat. The aim of this comparison was to deter-
mine whether the individual factors affecting the establishment of new businesses at the level
of the survey for students from the Department of Corporate Management at the Faculty of
Economics and Administration of Masaryk University corresponded with the results obtained
from participants from across the Czech Republic in the Eurostat survey. If the results differ
for any of the factors, then it is necessary to explain these differences or to determine whether
they might form the basis for further, more specific research.

The breakdown of participants by gender is shown in Graph 1. The survey carried out by
Eurostat involved 62,400 active participants in the survey. In the survey carried out by the Fac-
ulty of Economics and Administration, there were 66 actively participating respondents. The
gender distribution of participants for the whole of the Czech Republic confirmed the gener-
ally acknowledged fact that more men than women are involved in setting up new businesses.
Specifically, this ratio was 72.6% male to 27.4% female. However, with the students this ratio
was reversed somewhat in favour of women (59.1%) as opposed to men (40.9%). This differ-
ence in representation was probably caused by the slight deviation in the ratio between men
and women in the basic set, and although the distribution in the Czech population is roughly
equal, among the students who cooperated it was women who predominated.

Czech Republic (N =62 400) FEA (M= 66)

B males

p females

100 B0% 0B 20% 40%  e0% B0 100%

Source: Factors of Business Success statistics, Eurostat, 2005; Survey, FEA, 2014 [10][22]

Graph 1: Gender distribution of the participants

Among the participants in the Eurostat survey, 15.2% of those actively participating had
experience of managing an enterprise. A similar figure was also identified with the students
(17.9%). This means that the dominant group consists of individuals without prior entrepre-
neurial experience. Therefore, an interest can be assumed in information concerning business
activities, legal knowledge, financial literacy, negotiating skills, business skills, communication
skills and other entrepreneurial activities, both for students and the overall population.
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Czech Republic (N = 62 400) FEA (N =66)
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Source: Factors of Business Success statistics, Eurostat, 2005; Survey, FEA, 2014 [10][22]

Graph2: Distribution of the participants according to experience in managing an enterprise

As regards motives for establishing new businesses, the desire to be one’s own boss prevailed
in both studies (Eurostat 30.2%; FEA 35.1%). This can perhaps be explained by the individual-
ism and unwillingness to submit to authority that is prevalent among individuals interested
in entrepreneurship. The second most important factor among participants was the desire for
new challenges (27.5%), while for students there was also the desire to turn their hobby into
a money-making enterprise (22.1%). According to the results, the least important factor was
the personal space created by children growing up (Eurostat 4.9%; FEA 4.6%), which is under-
standable with the student group as the issue of offspring does not yet apply. A more surprising
result was the low importance of an entrepreneurial tradition as a motivator for entrepreneurs
(Eurostat 4.7%; FEA 6.1%). This might be a result of the relatively small base for generating a
tradition of self-employment in families. Another point to bear in mind is that new businesses
tend to be set up by individuals who have no entrepreneurial tradition in their family back-
ground, where there exists a desire to change this fact. The dominance of the other factors in
motivation might also explain the low importance of entrepreneurial tradition in the family.

Czech Republic (N = 148 673) FEA (N=131)
i 44 538 | desire to be ong'sown 1 45 !
| | i | , boss \ i i i
| | | 23970 ] desire to make 3 living ] 29 | | |
i i i i i ;  from =hobby sctivity h i i i i i
i i ) i 524 | m tradition of seff- | ] i ) ) )
| | | | ! employment in the family | | | | |
| | | 24 33'5 - B combining work and - 2& | | |
i i i | privats life | H i i
| | i | ?2I3.3 B children are old enough . 5 | | i i i
l l : l : i . l l : : i
0% 205 30% 2056 105% 6 6 105 2056 305 205 0%

Source: Factors of Business Success statistics, Eurostat, 2005; Survey, FEA, 2014 [10][22]

Graph 3: Motivation of the participants for starting a new business (start-up)
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There are many issues which have to be tackled in connection with going into business. The
most significant problems were identified as being the initial financing of the business (Euro-
stat 14.8%; FEA 19.8%) and the establishment of client networks (Eurostat 15.0%; FEA 20.4%).
These problems might be considered common knowledge, which demonstrates the ability of
the participants and students to rationally judge and assess problems in the preparatory phase
of setting up a business. It is evidence of their basic soundness and orientation within the issue
under discussion.

Problems concerning suppliers (Eurostat 5.3%; FEA 1.2%), suitable premises (Eurostat
6.7%; FEA 2.4%) the effective use of information technology (Eurostat 5.22%; FEA 1.8%) and
receiving the backing of spouses or family (Eurostat 4.6%; FEA 1.8%) were viewed as less im-
portant. The most significant difference between participants and students in their perception
of the problems was the issue of acquiring staff. For participants this issue came up less often
(4.5%), while with students this issue was perceived as more important in comparison with
other problems perceived as “not so important” (6.6%).

Czech Republic [N =77 722) FEA (N=127)

54 r_:gc Oown funds or savings I:\ A7

:LIE 748 financial assistance from 25

| ] family or friends
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from othar entarprises ! i |
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'1 £17 m financial support from l 13I E
public authorities | |
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Source: Factors of Business Success statistics, Eurostat, 2005; Survey, FEA, 2014 [10][22]

Graph 4: Problems expected when starting a new business

A separate question concerned financing, which was also viewed as the biggest problem
associated with going into business. The most commonly presented source of financing, and
at the same time that with the largest difference between participants and students, was using
one’s own funds (Eurostat 70.0%; FEA 37.0%). It can be assumed that this difference comes
from students’ weaker economic position in comparison with the participants from the na-
tionwide survey. It was further shown that in comparison with the participants, the students
preferred bank loans, either with or without collateral (Eurostat 5.4%; FEA 22.9%), and finance
from public authorities (Eurostat 2.0%; FEA 10.3%). The participants’ and students’ responses
were almost identical for possible financial assistance for start-ups from family members or
friends (Eurostat 21.6%; FEA 20.5%).
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Czech Republic (N = 241 812) FEA [N=167)
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Source: Factors of Business Success statistics, Eurostat, 2005; Survey, FEA, 2014 [10][22]

Graph 5: Method of financing a new business

Results of the Second Survey

The second stage of the questionnaire survey was aimed at economics students from the Facul-
ty of Economics and Administration and law students from the Faculty of Law at Masaryk Uni-
versity. The aim of the questionnaire survey was to identify the motivators for entrepreneurship
based on the professional specialization of the students responding to the questionnaire survey.

The distribution of the students who actively participated in the second stage of the ques-
tionnaire survey was even, as is shown by the relevant graph. 40.5% of the students questioned
study at the Faculty of Economics and Administration (FEA), which is the same figure as for
the number of students from the Faculty of Law (FL). In addition, 19.0% of the actively par-
ticipating students study at both faculties.

B FEA
I t t t t i
mFL

Source: Survey, FEA, 2015

Graph 6: Distribution of the respondents according to faculty
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Balanced results are also provided by a comparison of gender and the faculties. Of the stu-
dents in the survey, 26.19% of women and 14.29% of men study at FL, while 21.43% of men
and 19.05% of women study at FEA. 9.52% of men and 9.52% of women study at both faculties.

100% - rmmmmmmn — - e~ —mm s e
80% |- BEEN . -
23 8 11 4
60% |- BEEN  od N -
female
40% |-
Emale

20% +-

0% -
both

total FEA FL

Source: Survey, FEA, 2015

Graph 7: Gender distribution of the respondents according to faculty

At the time when the questionnaire survey was carried out, 16.67% of the respondents were
involved in business activities. Four of them were students from FL, two from FEA and one
was from both faculties. Of the seven active entrepreneurs, only one was female. The remain-
ing 83.33% of those questioned were not currently involved in business activities. This result
was not surprising as students normally decide on their career further into their university
education or after successfully completing their university studies.

35 W active

not active

Source: Survey, FEA, 2015

Graph 8: Distribution of respondents according to entrepreneurship activity

For future or current entrepreneurship, most students favoured a capital company. 45.24%
were in favour of this form of business, as represented by 7 students from FL, 6 students from
FEA and 6 students from both faculties. The figure was similar for the self-employed category
(42.86%), which was chosen by 8 students from both FL and FEA and 2 students from both
faculties. On the other hand, only one respondent from FEA and one student from both facul-
ties opted for a personal company. Also included in the options was the possibility of doing
business as an entity on the financial market; although this does not constitute a special form
of entrepreneurship, it is such a specific activity that it was considered appropriate to mention
this possibility. One respondent from FL and one from FEA chose this variant. There were 3
people who had not yet considered the legal form of their own entrepreneurship.
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2
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B capital company

B don't know

Source: Survey, FEA, 2015

Graph 9: Potential legal forms of entrepreneurship

When analyzing the question focused on research into the field in which students would like
to do business, there was evidence of a trend amongst students from the law faculty to work
in the branch they are studying. 40.48% of respondents (17) were considering a career in legal
services and consultancy, with 10 of them studying at FL, 2 at FEA, and 5 at FEA and FL at
the same time. To these should also be added one FL student who supplied his/her own alter-
native — advocacy. Among students of FEA, on the other hand, the sphere of trade in goods
and services was the most common. This sector was chosen by 38.1% of respondents (16), of
whom 8 attend FEA, 5 FL and 3 both faculties. The focus of the students questioned in terms
of the other options for their future specialization in entrepreneurial activities is depicted in

the relevant graph.

Consultancy, legal services
Trade in goods and services
Real estate, letting

Financial mediation
Accommodation and catering
Education

Tourism

Advertising ' 4

Transpaort and storage i 4
Automotive industry
Security services
Health services
Coaching
Canstruction

Music industry

Advocacy

17
16

0% 10% 20%

30% 40%

Source: Survey, FEA, 2015

Graph 10: Area of potential desire for entrepreneurial activities
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The results of the questionnaire survey indicate that there is a strong prevalence of positive
motivational factors - i.e. factors which enable trainee entrepreneurs to gain some benefit
which they would not receive as an employee. The respondents thus have a clear view of the
advantages of entrepreneurship as opposed to employment. The majority of those questioned
(66.67%) value the opportunity to make their own decisions about themselves and their time.
This option was selected by 13 students of FL, 8 students of FEA and 7 students of both facul-
ties. This confirms the findings of previous research, in which the desire to be one’s own boss
was identified as the most important factor. Nevertheless, the influence of motivation based on
profit, as an important factor affecting motivation, also manifested itself within the question-
ing. It was identified as a motive by 64.3% of the students questioned. There was also evidence
that because the law faculty steers its students towards legal practice, they have a clearer vision
of their future career. Along with a statement of the motives for entering into the entrepre-
neurial sphere, the study also determined what emphasis is placed on these various motives by
the individual students. The respondents were thus offered the option of putting the various
factors in order of importance in deciding whether to enter into business. The average rank-
ing of individual factors is given in brackets after the various options in the relevant graph.
The importance of personal freedom is also confirmed by the average ranking of 4.656, which
represents the second lowest value. The highest values were found for the motive of potential
profit (4.188). Profit and freedom of decision-making can therefore be ranked among the most
significant positive factors which prompt students and graduates of FL and FEA to start up
their own businesses.

The other motives which were given included motives based on inspiration from role models
in the family (21.4%), or continuing in a family tradition of entrepreneurship (11.9%). Com-
pared to role models, tradition is more stable and long-term; the family business often employs
more members of the family and is passed on from generation to generation. When ranked ac-
cording to the strength with which the motivational factor operates, family role models had an
average position of 6.813 and family tradition an average position of 6.875. Role models in the
family can thus be considered a more powerful and more frequently operating motivational
factor than entrepreneurship due to continuing in a family tradition.

The establishment of an innovative business was contemplated by 16.7% of students ques-
tioned. Here the trend amongst students from the law faculty who are headed for legal prac-
tice, in which there is not much scope for innovation, is once again evident. Innovative entre-
preneurship was contemplated by only 2 students of FL. In contrast to this, 4 students of FEA
with their general education in economics are not bound to a narrowly specialized branch, and
so they can operate in almost any area. Nevertheless, innovation is not one of the main moti-
vational factors for starting a business, which is also shown by the average ranking of 6.063.

The questionnaire survey confirms that students embark on entrepreneurship primarily
from positive reasons and thanks to the advantages which it brings them in comparison with
a normal work relationship. Only 4.76 % of respondents are pushed into entrepreneurship due
to the difficulty of finding employment (push motive). It can be assumed that during their pe-
riod of study and shortly after its completion students consider entrepreneurship as an oppor-
tunity which they can take advantage of, not as a necessary variation on how to make a living.
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Graph 11: Motives for future entrepreneurship activities

The next question focused on assessing the influences which deter students from entrepre-
neurship. These factors form an antithesis to the positive factors which the previous question
examined. With this question the respondents could again choose multiple options at the same
time, or they could supply their own answer. The results thus summarize the factors which, in
the students’ view, make starting a business more difficult and factors which discourage some
people from entrepreneurship entirely. An answer expressing a complete lack of interest in
entrepreneurship was also available.
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Graph 12: Problems of future entrepreneurship activities

The biggest obstacle is considered by 69.05% of respondents to be a lack of personal experi-
ence in managing and running a business. It is clear from the previous questionnaire survey
that only a minority of individuals have previous experience of running a business. Six of the
respondents who consider a lack of experience to be an obstacle are already engaged in busi-
ness.

Other significant problems for entrepreneurship are a lack of finances (52.38%), obstacles in
the form of a heavy administrative burden when setting up and managing a business (42.86%),
and the fear of competition and a saturated market (42.86%). The problems perceived to be
the most serious also include obstacles in the form of business taxation and a complicated tax
system (38.1%) and subjective influences such as laziness, lack of self-confidence or fear of
failure (35.71%).

As was the case in the preliminary research, in the study presented here family and obliga-
tions towards it do not play a significant role for respondents (7.14%). Continually changing
legislation and conditions for entrepreneurship are perceived as a problem (21.43%). It is no
surprise that students of the law faculty do not perceive this factor negatively, since a great
many of them will make their living by consultancy in the field of legal services.

The final question related to forms of support provided. It examined what kind of support
respondents envisage for their start-ups. Again, it was possible to choose more than one option
at the same time, since in practice individual subsidies are not mutually exclusive.
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Graph 13: Area of potential support for entrepreneurship activities

Respondents would appreciate training for new entrepreneurs (45.24%; the individual reply
by one respondent — mentoring — can also be assigned to this option), financial incentives in
the form of credit, interest-free loans, etc. (45.24 %) or advisory services in the area of tax and
accounting (45.24 %). It emerges from the research that training for new entrepreneurs would
be particularly appreciated by women; men appear to be more self-confident and self-reliant.
On the whole, however, training is valued more by students of FL, which may result from the
absence of teaching of subjects linked with running and managing a business. On the other
hand, students of FEA, especially women, would more often select legal assistance with setting
up a business.

Relatively few of those questioned would like help finding suitable business premises
(16.67 %). This may be related to the fact that the vast majority of those questioned plan to
do business in non-manufacturing sectors, which are not particularly demanding in terms of
specific premises and infrastructure. Finally, one respondent used the option of supplying his
own answer and instead of direct support would appreciate the lowering or removal of nega-
tive factors which hinder entrepreneurship.

Discussion of the results

The issue of establishing new businesses, or the factors associated with setting up new busi-
nesses, can be perceived as an important area for the development of the economy and its ability
to adapt itself to changing economic conditions. In the period since the economic and financial
crisis, this issue has become even more important. From the point of view of educators working
within major educational institutions in the field of economics, this also places certain demands
on us in relation to shaping the new future generation of potential entrepreneurs. In this context,
therefore, our duty is to investigate the current situation in the population of students and com-
pare this situation with relevant surveys conducted at the national level.
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On the basis of the data analyzed within the first questionnaire survey, it can be stated that
for the students actively involved in the questionnaire survey the motivation for setting up new
businesses has a similar distribution as is the case with respondents of the survey conducted
by Eurostat on the overall population of the Czech Republic. The results indicate that a com-
parable assessment can also be identified for anticipated problems associated with activities
during the establishment of new businesses. The problem considered the most serious, both
by respondents and by students, is the financing of this kind of activity. This indicates the sig-
nificance of this issue and the importance of closer investigation. As is indicated by the results
related to the method of financing, students prefer other means of financing to the use of their
own resources. They consider financing through bank credit or loans, both with collateral and
without it, and financial support for entrepreneurship from state and public institutions as
important sources of financing for activities during the establishment of new businesses.

When investigating entrepreneurial motivation, the concept of push-pull motivators, which
divides the causes of setting up a business into reasons of opportunity and reasons of necessity,
is widely applied in international scientific literature. Nevertheless, it should be emphasized
that there is a huge number of factors which every potential entrepreneur considers and which
may affect each individual differently, with different intensity.

Within the second questionnaire survey carried out, it is no surprise that only a minority of
respondents are currently engaged in business activities. However, the very high number of
students who are counting on establishing and managing their own businesses in the future
can be evaluated favourably. It creates a precondition for significant interest in the issue of
education and support in the area of entrepreneurship among university students.

The analyses conducted share the conclusion that for the majority of students the most com-
mon reason for establishing a business is the desire to make one’s own decisions, to be one’s
own boss. The current generation of university students grew up in a world where (almost)
nothing is impossible and success depends primarily on one’s own abilities. These values are
thus transmitted by students into their ideas about their own entrepreneurship, which can be
seen as an independent activity in which a person makes decisions for himself and does not
have to submit to authority in the form of an employer. The advantages of the possibility of
being one’s own boss are valued more highly by students of the Law Faculty.

An equally powerful motive is the desire for profit, which points to the prevalent perception
of entrepreneurship as activities linked with higher earnings than is the case in employment.

One problem for most universities is the absence of practical teaching. This was also con-
firmed in the study presented here, where the respondents cited the fact that they do not have
enough experience as the very biggest problem in setting up their own business. For students
of FEA in particular, it would therefore be appropriate to introduce compulsory practical sub-
jects which would provide them with an insight into the inner workings of a company, so that
it would be easier for them when they eventually embark on constructing their own enterprise.

The second biggest obstacle is the lack of monetary resources. The first questionnaire survey
carried out can be used as a basis for evaluating the question of financing an entrepreneurial
plan. It thus appears that students will finance the establishment of their business primarily
using their own resources, or alternatively by relying on the help of family and friends, or else
they will make use of bank loans and credit.

The unfavourable entrepreneurial climate in the form of excessive bureaucracy and admin-
istration also appears problematic to students, and in logical terms this represents a problem
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primarily for students without a law education. Strong competition on the market is regarded
as an obstacle by students from both faculties without exception.

The research showed the strengths and weaknesses of teaching at the different faculties. By
definition, students of the Law Faculty do not have problems with the legal aspects of setting
up a business, but they feel there is a lack of information about the business management of an
enterprise. This conclusion is based on a preference for individual types of support, where law
students in particular requested training for new entrepreneurs. On the other hand, students
of economics have a comparative advantage in questions of business management, but they
face problems in the area of a high degree of administration and bureaucracy. However, both
groups of respondents would appreciate support in the form of tax accounting advice.

In the sense of the fact mentioned in the methodological part of the article, that the ques-
tionnaire survey is too restricted, we can conclude that it is reasonable to enrich current sub-
jects at the Faculty of Economics and Administration Masaryk University and develop new
subjects connected with the entrepreneurship issue. Thus the restriction of the survey can
lead to more useful results for future activities of the research team. Our results indicate that
there is interest for entrepreneurship activities among students, that the students are able to
take responsibility for their future and that their motivation can be promoted and developed.
According to identified problems from student’s point of view, there is potential for improve-
ment of the conditions, especially in the theoretical background provided by the university
and financial and administrative help provided by state authorities.

Conclusion

The issue of self-employment in the form of a start-up, a paradigm shift in the behav-
iour of the younger generation towards self-employment, can be summed up by the words
problems and prospects.

The problem is the disproportionately high levels of unemployed young people after they
have completed their education at secondary school or university, as it was mentioned in the
inroduction of the article. The problém could be denoted as the “golden youth” and its dis-
inclination and lack of attempt to work. The problem is the pseudo involvement of parents
in the future development of the younger generation, who often pointlessly encourage their
children to study subjects without prospects, just so that they will have peace for a few years.
A significant problem is the commitment of the state and local authorities to supporting the
independent entrepreneurship of young individuals.

In the beginning it is inevitably necessary to overcome habits, ingrained ideas and overall
the paradigm of all of us - society, parents and the younger generation itself — that working
isn’t abnormal and working for oneself, e.g. in the form of a start-up, the option to employ
oneself, is an extraordinary opportunity for further personal development, for the growth of
individual wealth, education and the achievement of other important social values.

In theoretical terms, the very thought of establishing one’s own business in the form
of a start-up is an idea, a creative impulse, whose realization can, however, deliver great
value. From the creative impulse comes a project, an entrepreneurial plan, a financial plan.
From the speaking or presentation of thoughts comes implementation. The outcome of the
project begins to have a greater value than the idea.

A start-up becomes a normal form of entrepreneurship. There is nothing more pleasant
than implementing a submitted tender, observing the trend of a growing number of custom-
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ers, issuing receipts and collecting business premiums. In a start-up it isn't necessary to make
a profit immediately. However, it is essential for revenue to increase and for a balance to be
maintained between expenditure and revenue. This financial balance enables further growth
of the business.

Creating a successful model for setting up a business in the form of a start-up is an opportu-
nity to make use of the younger generation’s education, an opportunity to develop innovative
thinking and personal growth. The problems which young entrepreneurs face can be a chal-
lenge for them. Those interested in a start-up are able to overcome obstacles; most of all, how-
ever, they prove that they are capable of continually enforcing a model of potential growth
with a view to sustainable development.

According to our findings there are students capable to make necessary step and to es-
tablish new entrepreneurship in a form of start-up, because they have motivation for such
activity. But they need appropriate theoretical background and appropriate help to over-
come the obstacles. Universities can provide needed theoretical background and it is state
institutions responsibility to provide appropriate help for the absolvents in area of administra-
tion and finance.
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